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High.rise apartments sold off the

plan at the height of Melbourne’s.
property boom are being completed

a5 thogsands more are spproved,

pushing the inner-city market to-

oVersupply.
But developers.are betting that the

CBD will continue to be a popular -
choiee for both owner-oceupiers-and’
investors, particolarly if the demgn--

~ standard is high.
The 71-storey, 58 1-unit Tower Mel-

bourne’ project will be offi mally‘

launched on Saturday.

However, sales began last yea.r ' .'
before planmng approval was "

granmied.

Tower Melbourne project” dm:ctur vt
Tim Pearce said CEL Anstralia was:.
yet to lock in finance for the pro_;ect:"
hut-the group had solid relationships:.’

- with ‘Australian and offshore;banks.
Mr Pearce said:that, -duetos
project’s scope, CEL began seﬂmg
the units before the'approvalin order:
to test its viability and be’ certam;t
would sell before proceeding, =

“The response was overwhelming:

We've had a very good: sales—-'

response,” he said.

While the pipeline of new. stock ";
still 'well below - levels: of ithe-2010: :an
boom, figures from’ Oliver “Hume: - 5
research show the -amount-of- stock-_

coming on the market is-has. nse.n
compared to 2011,

Lack of presales and- chfficulhes., ing

'devalopera ;"he: aald.

-stylesiniTower Melbcmm ﬁom one-
.. bedroom’ units’. to: thrca-bedroom
. townhouses and. penthouses, at prices
,fmm $381 000 10:82: 2 million. .
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se.ll Emcl buﬂd all the umts g;wen T]ne
timemeeded to-prepare.t the. site. Mar-
ket demand would alsa he a-factorin
deciding: horw the- sixtower project
was.staged.

“Victorian- Planning Minister Mat-
thew Guy said Melbourne's inner-city
residentinl  market was still Aus-
tralia's stromgest.

The government was taking along-
térm: ‘approach ‘to planning and
allowmg pro_iects to.get under way.

"Mt “very. important in building
' and. making . sure:Jvel-
‘bourne®is ma.rketrready fnr large-

umts downgradmg from the suburbs:"
- and moving from interstate and over~
seas.

*What we're offering is quite a dif-
. ferent product to what you'd find in
“the CBD," he said.

This weel's approval for ISPT to
. ‘build nearly 3000 apartments on- the
former Age site in Spencer-Strect is
‘one. of-several large projects sei-to
.-change the landscape of the western
= end of* Melbourne s CBD.

._ S a downer

scale residential development,” Mr
Guy said.

From the time 3 planning applica-
tion is lodged, marketing generally
starts within 12 months and the build.
is completed two or three years later.

Given their size, inner-city high
rises often take longer.

“All the new stock coming on to
the market iz in larpe, highrise
projects and it is more than can be
absorbed by the market,” Mr Zigom-
anis sajd.

 According to Australian Property
Monitors, Melbourne’s median unit
price fell 2.2 per cent year-on-year to
$390,651 in the December 2012
quarter. :

A softening in Melbourne house
prices has also been tipped to reduce
-demand for apartments.

But Jamie Kay, Oliver Hume exec-
utive director for apartments, said
sales of welldocated .apartments tar-
geting entry level. owner-occupiers
was:§till strong in the CBD fringe,
middle ring and -even Melbourne's
outer ring,

Mr Kay said Oliver Hume was
confident demand would continue
aned his business would launch sev- _
eral developments in the first half of
thisg year.

“Owner-occupiers dre attracted by
a higher level of architecture, effi-
cient floor planning and an overall

-higher level of spemﬁcatlon, while

maintaining a price advantage over

traditional landed product in- their

respective markets,” he said.-




